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Journalism & Mass Communication

Paper II

TSRl 3T SHEEr
gyAafsent 11

Time Allowed : 120 Minutes]
Note : This paper contains Hundred (100) multiple choice questions. Each question

[Maximum Marks : 200

carrying Two (2) marks. Attempt All questions.
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Which of the following is the most
significant concern associated with
the creation of NF'T on a blockchain
network ?

(A) Increased digital piracy
(B) Lack of storage capacity
(C) Legal disputes over ownership
(D) Excessive energy consumption

Which of the following is a
distinguishing characteristic of web
3.07

(A) Static content and limited user
interaction

(B) Social web that usher dynamic,
user generated content

(C) Semantic or decentralised web
that makes information more
understandable to machines

(D) Social web enabling users to
create, share and interact with
online content
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Identify the correct statement :

(A) On Instagram, a ‘view’ is
watching a video for 3 seconds

or less

(B) On Facebook, a view is

watching a video for 5 seconds

(C) On Instagram, a ‘view’ is
watching a video for 5 seconds

or more

(D) On Facebook, a view is watching
a video for 3 seconds or more, or

watching 97% of a shorter video

Which of the following states was
included to receive programmes
under SITE experiment launched in

1975 ?

(A) Orissa

(B) Kerala

(C) West Bengal

(D) Himachal Pradesh
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Who are the hosts for ‘Rainbow
Diaries’ LGBTQ Podcast ?

(A) RJ Kabir & Mandee
(B) RJ Naved & Kabir

(C) RJ Rahul & Bandya
(D) RJ Sonali & Sarang

“Development as Freedom” is written

by :

(A) Amit Bhaduri

(B) Amartya Sen

(C) Muhammad Yunus
(D) Jagdish Bhagwati

What is a key characteristic of Hard

News ?
(A) Subjective opinion of the reporter

(B) Emphasis on entertainment

value

(C) Timeliness and significance to

a wide audience

(D) Stories about human interest only
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10.

The ‘Streisand Effect’ in media

refers to :

(A) Enhanced publicity resulting
from attempt to supreme

information

(B) The decline in public media due

to celebrity influence

(C) A specific genre of music

journalism

(D) The impact of social media

influences on news reporting

Which of the following is a structure

of news writing ?
(A) Stop clock

(B) Hour Glass

(C) Hanging indent
(D) Cube

In the context of online media

‘Clickbait’ suggests what ?
(A)

Its accurate headline

(B)

Using misleading headlines

(&)

High journalistic standards

(D) Enhancing the credibility of

online news
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11.

12.

13.

Who is the author of Telgi—A

Reporter’s Diary’

(A) Arun Shourie

(B) M.J. Akbar

(C) Sanjay Singh

(D) Sucheta Dalal

In journalism ‘The CNN effect’ refers

to :

(A) The influence of social media on
news reporting

(B) The impact of 24-hour news
cycles on foreign policy decision-
making

(C) The effect of print journalism in
television news

(D) The dominance of entertainment

news in mainstream media
‘Backpack Journalism’ refers to :

(A) Journalists who travel

extensively to cover

international news

(B) A method where journalists
carry all necessary equipment
to report, edit and transmit

stories

(C)

Focusing exclusively on travel

and adventure stories

(D) Journalists working remotely

from various location
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14.

15.

In terms of the media industry what

is the full form of BARC ?

(A) Broadcast Audience Research

Council

(B) Broadcast Analysis Research

Council

(C) Broadcast Audience Research

Count

(D) Broadcast And Research

Committee

The concept of Gatekeeping in

journalism primarily involves :

(A) The technological process of

broadcasting news

(B) The economic management of a

news organization

(C) The process by which
information is filtered for

dissemination

(D) Legal regulation of media

content
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16.

17.

What distinguishes interpretative

reporting from other types of

reporting ?
(A)
(B)

Use of anonymous sources

Providing factor without

analysis

(C) Providing context and analysis

beyond basic facts

(D) Reporting exclusively on

political issues

‘Cognitive Dissonance’ in the context

of advertising refers to :

(A) The

consumer expectations and the

harmony  between

actual product performance

(B) A state of mental discomfort
when new information with
existing beliefs especially
addressed in post-purchase

advertising

(C) The clear understanding of

advertiser message

(D) The

agreement with the advertising

audience’s complete

message

16.

17.

APR - 19224/I11—D

‘fagasomedess aTdied’ 3aX YRl

IraterTden 97 i A 2

(A) 3TIfHes W= T

(B) Tafeem 7 a1 o 998 #ew

(C) oo qeAeReRT s ¥eY oA
Taferean 0!

(D) YHEA™ Tsehig faoam= e

Exul

sfeta et Hafyq ¢ sTehor fagrt’

I IEVEANGA wE grad e ?

(A) IERATE A& ST A0 TEehi=

STUST T HIETOT ST

(B) TER 3T TSl ShedHal =
Srfetrdiqa fasoear Arfedt=
TEHTAT UL Hed T o0

(C) SETRIIe GagmTe TI5e STehet &l

(D) Srfetrdidia WRME Hd U

HYUIU HEHA 3T

[P.T.O.



18.

19.

20.

What is known as the placement of
advertisements inside or outside

transportation vehicles ?
(A) Arial advertising
(B) Outdoor advertising
(C) Transit advertising
(D) Classifieds

Which of the following brand created
the world record for the largest

environmentally interactive bill

board in September, 2023 ?
(A) Zomato

(B) Taj Mahal Tea

(C) Amul

(D) Fevicol

Which of the following is NOT an

example of digital marketing ?
(A) Influencer Marketing

(B) Affiliate Marketing

(C) Content Marketing

(D) Metric Marketing
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21.

22.

With whom Alyque Padamsee co-
created a popular ‘Liril Girl’

advertisement in 1974 ?
(A) R. Balki

(B) Neena Merchant
(C) Piyush Pandey

(D) Malvika Mehra

In Marketing mix, Advertising is a

part of :

(A) Promotion
(B) Propogation
(C) Product

(D) Process

21.
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24. In the context of globalization’s

25.

26.

impact on India, what is the term
used to describe the blending of
traditional and modern cultural

elements ?

(A) Homogenization

(B) Cultural imperialism
(C) Glocalization

(D) Assimilation

Demassification of media is vital for
democratization of the media.” Who
among the following propagated

these views ?

(A) John Milton

(B) Walter Lippman
(C) Reyes Matta

(D) Jurgen Habermas

Based Bharat
Natyashastra, who first used the

on Muni’s

term ‘Sadharanikaran’ in his/her

commentary ?
(A) Kalidasa
(B) Bhattanayaka
(C) Kalhana

(D) Bhartrihari
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27.

28.

‘Fear of isolation’ is considered
among main assumptions in which

of the following ?
(A) Agenda setting
(B) Priming

(C) Spiral of silence
(D) Magic bullet

Dinakarrao Javalkar started which
among the following newspaper in

Maharashtra ?
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30.

31.

32.

Harrold Innis is associated with
which school of thought in media

and communication ?
(A) Frankfurt

(B) Birmingham

(C) Chicago

(D) Toronto

Late Atal Bihari Vajpayee worked

for which magazine in his

journalistic carrier ?
(A) Vivek

(B) Chitralekha

(C) Hindustan

(D) Panchajanya

Which US President used radio as

a medium to interact with

citizens ?

(A) Ronald Reagon
(B) Bill Clinton

(C) John F. Kennedy

(D) Roosevelt
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33.

34.

Which online portal in India was
caught in the controversy over
alleged China link ?

(A) NewsLaundry
(B) NewsClick
(C) NewsWorld
(D) NewsScroll

Narrowly defined : those individuals
who aspire through organisational
and institutional means, to influence
the decision-making process are
called :

(A) Media actors
(B) Political actors
(C) Cultural actors

(D) Social actors
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36.

37.

38.

39.

Which of the following is the first
experiment in using satellite
technology for social development
through television ?

(A) JDCP
(B) SITE
(C) KCP
(D) DECU

Which were the two major concerns of
ITU (International Telecommunication
Union) ?

(A) Space and Sovereignty

(B) Governance and Digital divide
(C) Spam and Cyber Security

(D) Security and Bandwidth
Bicycle Thieves directed by Vittoria
de Sica is a realistic film made in
which language ?

(A) Russian

(B) German

(C) Italian

(D) French

Which
characterised by participants being

sampling method is
chosen based on their availability or
willingness to take part ?

(A) Random Sampling

(B) Stratified Sampling

(C) Convenience Sampling

(D) Cluster Sampling

36.
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39.
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40. Which of the following streaming

41.

42.

service announced the flixies, an
awards ceremony to honor the way
people are consuming entertainment
today online ?

(A) Apple TV

(B) Amazon Prime

(C) Disney Hotstar

(D) Netflix

Which language has the largest
number of publications registered in
India ?

(A) Hindi
(B) English
(C) Marathi
(D) Urdu

In Media Management, ‘Hierarchical
Model’ typically refers to :

(A) A decentralised decision-making

process

(B) A system where decision-making
authority is concentrated at the
top level

(C) An all

employees have equal decision-

approach where

making power

(D) A structure without any formal

leadership
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40. TRIEUEh] THIVIT ST HIEHHM, TS

41.

42.

I QI SO hel ?
A) e fe=f

(B) #fHE A

(C) feart glewr

(D) it

TRATHEA  HIVAT TTSdTA  AQONEHA
GRTIHTE ATHS] Tdifees e ?

(A) fest
(B) Efer
(C) =
D) =

ey ST 9ee | Svieg

gTEd’ A HheuTal foeR qEerih

FIM SAodd Beed 2
(A) T fomfsa owft fofaufwan
(B) frvigufsrn & wal=w uasian

TehaSell STEeTett FA0T

(C) wd wH=rgA g SvaEl 9qH
T U AT
(D) IR 2AETeR e el =
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43.

44.

45.

Which Act governs the function and
duties of the RNI ?

(A) The Cinematography Act of

1952
The Broadcasting Act of 1990

The Press and Registration of
Books Act, 1867

The Information Technology
Act of 2000

Communication climate in an
organizational setting focuses on
which of the following attribute of
social communication ?

(B)
()

(D)

(A) Frequency
(B) Tone

(C) Volume
(D) Speed

Which of the following statements
related to corporate communication
is not true ?

(A) Corporate communication helps
in creating positive and
favourable public perception

(B) Corporate communication
creates a strong corporate
culture, corporate identity and

philosophy
©)

Corporate communication
provides effective and efficient

avenues of communication

(D) Corporate communication aims

at deceiving stakeholders by

providing tailored information

43.

44.

45.

APR - 19224/T11—D

' AT =01 h1d AT SHefeaT= I
FEEEd EET Sel Sd 2

(A) T TgIHImmht 3fa, 1952
(B) T STehIEn 2fae, 1990

(C) T U9 ofs Wy ifh oo ol
1867

(D) T TRUYE SeHErST 3T, 2000

TS GEAA I ITATaLoT
(FHTheH T ) I TEE= FHIfTeh
G R0 HEhol W) ed 7

(A) IRERar (foreeEt)

(B) ¥R (M)

(C) & (HIgH)

(D) a1 (FE)

SHTINE TR HEHid Jererieht geh

fo=aR wivg ?

(A) HIIIZ YT HhRIHE S0
GRS STt ST et e
G|

(B) TGN GAIT FIE AR T,
et A0 foamREon e o
Hed

(C) =hiIRE T, T FHEEH T

qi{oHehTeR AT STeTsd e <d

(D) HTUIIT FIJTUT  GTTLTHTAT

HITERIT0 Sgeiell Aifed] gLad
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46.

Assertion (A) :
communication, transparency is

In corporate

crucial for building trust with stake-
holders.

(R)

information to present a polished

Reason Manipulating

image is acceptable in corporate
communication.

(A) Both (A) and (R) are true, and
(R) is the correct explanation

of (A)

Both (A) and (R) are true, but
(R) i the
explanation of (A)

(B)

1s not correct

46.

APR - 19224/T1—D
faam @ (A) : FURE AT AT

fovamd e LIS YREITehdl 370d

e 3Td.

WEETHIOT (R) : SUH WiqATHATH TR

Oifedided s HIdged S

TS H STEATd.

(A) (A) 9 (R) <rg! faum siisr 3Ted
3T (R) B (A) = ST TIIhm
3T

(B) (A) 9 (R) Tl Taum sReR &ed
7T (R) % (A) 2 SIeR TR
el

(C) w (A) faum sieR =R

(C) Only (A) is true
(D) Only (R) is true (D) T (R) TR SR 3T
47. In case of crisis communication, a | 47, Heheshled Afedl AT HIAHT ST
public relations officer should AFE TdyTg w9 I8 2
first : .
(A) fagdd <1 \iegwiar sAferswdd
(A) Send out number of press . R
releases to random media outlet AL ol
(B) Determine which media outlets (B) HIEHTET UHETTAS STATHICT TS
best serve the purpose of the LA BT HIETH AT eI
communication =21 B3] éq\wq?m qr=it TSdTeevl vl
(C) Contact editions of media (C) AIEIEHE IRl HUF FEA
houses asking for favours .
A=AThgd Hed |
(D) Try to reduce the financial = . -
: (D) <feEd: HIATAER B0 eTfefe e
expenditure on the external
communication FHI FIAE WA H
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48. A theory that focuses on the ways

49.

in which communication

technologies act as a force for social

and cultural change ?
(A) Mass culture theory
(B) Medium theory

(C) Labelling theory
(D) Ephemeral theory

Brand
contributes in brand development

by :

pyramid framework

(A) Establishing a hierarchy of
brand elements from functional
to

benefits emotional

connections

(B) Establishing a hierarchy of the

marketing elements like

promotion, placement and price

(C) Establishing a hierarchy within
the brand entity for capital

expenditure

(D) Establishing a hierarchy of the
target audience for the brand,

from broad to niche

48.

49.

APR - 19224/T11—D

T T GrTSeh ST Hh ek

SECTHT ATl Gard A1 e aHedq

ERMIEY rHeSid S ?

(A) A8 FeeR 9o (SH-Hhdl HE)
(B) Toem gsri (wreem fag)

(C) vafem Sl (sufaggr fag)
(D) TFEFRA Rl (AT fosm)

T fowmmed s faifae =
EICTUh HEMYHR AGH FId 7

(A) FrEicT IUYHRIAIT d WafTeh Ad

o ST ToAaEd STaedl
ST s fafa sewrEEE
EHGET IR IECCTU

U weshi=q 9@ 1 FHITH
(TEhR) WEHe (A=)
arfor fewd Ii=a UETHHETE

YIS

TTeaell WERNal A STadd

(B)

(&)

~

gkl ey T

s = @8 Rieh e, T
d e e heledl T_TIHRA

TS

n 0

RIS

(D)
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50.

In the context of corporate

communication, an unintentional

action which is transformed into a

crisis by an external factor is called

as

(A) Foucip Grande

(B) Faux Pas

(C) Carte Blanche

(D) Coup deétat

50.

APR - 19224/I11—D

FHANe HAEHES TH a8 GEHES

FTegh i FheHE TR EWALT

FEn Ha TR S| ?

(A) HEY TR

(B) ®-T

(C) = =dr=

(D) & 2’

51. Which sections of IPC deals with | °1- °® wiE g faurmste s s
_ SAyTeATeTa S ef=a wrIwet fAofea
Law of obscenity ?
amed ?
(A) Section 292-294 of IPC
(A) 9e.fa. FHeaH 292-294
B) Secti 19 f IPC
(B) Section 19(a) o B) Wef. 18¢0)
(C) Section 144 & 145 of IPC (C) wWgfa. we™ 144 afor 145
(D) Section 342 & 343 of IPC D) WMT.f9. wEH 342 AT 343
21 [P.T.O.



52.

53.

54.

On the context of media laws and
ethics ‘freedom of speech’ can be

limited by :

(A) Slander, Libel and Decency

(B) Contempt, Defamation, Decency

or Morality

(C) Defamation, Blasphemy

(D) Decency, Slander and Libel

When taking down content under

the Information Technology

(Intermediary Guidelines and
Digital Media Ethics Code, 2021)
guidelines, Information is kept for

how many days ?
(A) 60
(B) 90
(C) 180
D) 240

Defamation when conducted in the

written form is called :
(A) Libel

(B) Caveat

(C) Slander

(D) Amicus Curiae

52.

53.

54.

APR - 19224/T11—D

T hToa SA0] A= T HH
AR WA EIcTueh! Il

1 S G 21 4 e e oo |

(A) fHe1, AFerT nfor ez

(B) =EITCTEE STEHE, SEATHI, Tl
fepar Sfqeran

(C) s, eHfeT

(D) Tear, a1 emfor A

TRHYH STl (SHTTSS TMEeeEd

e fefoew difean sfumm =i, 2021)

MRS eEIdR, TENRT Y g Sl

~

et oI Tl feag S e sau

ufed e ¥d ?

(A) 60
(B) 90
(C) 180

(D) 240

5 o o e S RN
S{cel TeTCld ¥R UId dqHTHT ¥sd, ATl

ol hE WUA Hleslell S ?
(A) TI&e

(B) ®ee

(C) wi

(D) iRy =
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55. The term ‘Trial by Media’ is a | 55. 21 =1 IAhRMA FAAd Sl I
popular 21st century phrase 913 dHifgan’ & g9 @?’Iﬁﬁ v
developed from the concept of : HoheqayA faswfad et ?

(A) Trial and Tribulations (A) TFa ofs feegareT
(B) Right to Fair Trial (B) UgZ T haR A
(C) Media Watchdogs (C) Hifean arasi
(D) Freedom of Press (D) wiew 3% 99
56. Netflix is an example of : 56. :|d|'\l‘|'Q"|°|'H %- i(ﬂﬂqqﬂ °|’7Q||'C|\ 3G eV
e ?
(A) B2B e-commerce
(A) wi-2-3 S-=hiAd
(B) C2C e-commerce (B) Wi-2—= d_aTwd
(C) B2C e-commerce (C) &-2-9) -=higd
(D) C2B e-commerce (D) Hi-2-3 $-hiAd

57. In a musical composition or any | 57. WETEn Wiffae TR=EHE foman R
musical work, the first author or Tiffaess wEmed, gfeen d@es fohan
copyright owner of the work is Hfawgah 9 B Waﬁ 07
the : qar ?

(A) Singer (A) IR
(B) Composer (B) i
(C) Producer (C) Twia
(D) Lyricist (D) TaesR
23 [P.T.O.



58. The term “Contempt of Court’

59.

implies to :

@

Illegal behaviour in court
(z1) Refusal to obey the laws of the
court

(zii) Disregard against the court

officials

(A) Only (@) and (ii7)

(B) All (), (i) and (ii7)

(C) Only (@i7)

(D) Only (@) and (1)

In eighties, which of the following
loophole in the Indian Copyright Act
of 1957 that worked to the benefit

of T-series label ?

(A) Using new singers for old songs

(B) Using new songs by old singers

(&)

Using new singers with new

tunes

(D) Using older tunes with old

singers

APR - 19224/T11—D

58. ‘=AmTerTEl STEHM’ & HeheuHl YereTuehl

59.

T <Fiod ?

() I SRTERIT ok
(i) —TEAARN Hefad wEEre e

FHLIITE] el faid

(i) =TT SARTAhe  Hhoid
e

(A) whees (i) @i (iii)

(B) (@), Gi) 30T (i)

(C) whdes (ii)

(D) #ea (i) 3o (i)

1957 HTA=AT WRATE TETTATagFD
FEEmda wiven fEen gedH
IA-diftsr o 80 =1 IR HIR
FHHEA /

(A) =1 TMUAHE! ol MHE AIEA

(B) S TR el ORI

(C) & Ik 3o = = JuEd

(D) =1 EAEE A MEE ATE
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60.

61.

62.

Who has notified a policy for import
of foreign cinematographic films

without a licence ?

(A) Ministry of Information and

Broadcasting
(B) Board of Film Certification

(C) The Director General of Foreign
Trade

(D) Ministry of External Affairs

Which of the following global tech
owns android Operating System

(0S) ?

(A) Microsoft
(B) Yahoo
(C) Google
(D) Meta

Which of the following does not refer
to a nickname of the android

version ?

(A) Cupcake

(B) Honey comb
(C) Ginger bread

(D) Muffin

60.

61.

62.

APR - 19224/I11—D

e deh! hI0T LATHT TS G
Taenntthes Ttherd ST ShLuaTferoRi=a
RO MRt shell 38 ?

(A) wfedt 7o gERe W

(B) foo9e yHvH HE@

(C) HerH=TeTs, d«lidww;lq =] ] RS

(D) T HAEH

JieTish! IV TS G U]
e 7 AR AT T dieten!
TR TEH TR ?

(A) HAHETE

(B) =g
(C) T
(D) Ha

EicTiehl IVl WA fgfEe g
AR @ ?

(A) FTHE
(B) Hrehre
(C) witsrsie
(D) "HH
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63.

64.

65.

Which of the following global tech

giant own linkedIn ?
(A) Google

(B) Meta

(C) Amazon

(D) Microsoft

Which statistical test is most
appropriate for comparing the

means of two independent groups ?
(A) Chi-square Test

(B) T-test

(C) ANOVA

(D) Correlation Coefficient

Which of the following is a

Parametric Test ?

(A) Mann-Whitney U test
(B) Kruskal-Wallis Test
(C) ANOVA

(D) Wikoxon Signed Rank Test

63.

APR - 19224/T1—D
qEreTdehl Il SATASSTT oA
FHIER S Togesa a1 THISTHIEEHEN HIeTeh!
e ?

(A) A

(B) T

(C) &=
(D) T

64. TI9 WA TE=AT HAERMAETET oAl

65.

FHIOAHIS! JEleTdeh! IR HEATIE
T FEH S ?

(A) HE-TEIN T
(B) di-e®

(C) &gl &

(D) TEHeY IO

qEiads] HI0A SEU GURITE

(T=eltd) v SeELul o] 7

(A) TA-feat g 3=

(B) HEh@-aiciE <&
(C) it
(D) fomiaET e & =
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66.

67.

68.

Which type of research primarily
focuses on understanding the ‘how’

and ‘why’ of a media phenomenon ?
(A) Experimental

(B) Descriptive

(C) Analytical

(D) Exploratory

What does the term ‘Semiotics’
primarily study’ ?
(A) Statistical patterns in media

content

(B) The use of symbols and sign in

communication

(C) The of

communication channels

reliability

(D) Audience demographic and
psychographic

The term ‘Face Validity’ refers to :

(A) The extent to which a test is

reliable

(B) How closely the test measures

the concept it is intended to

(C) The validity confirmed through

statistical methods

(D) The degree to which finding can

be generalised to other settings

66.

67.

68.

APR - 19224/11—D
eI IO ERIE TGl IV
HEH RGYAT e LA HY S
‘1’ A TR SR FOAERE R S ?

(A) "R (TEUHee)

(B) ovircas (femmieies)

~

n
TCTeeha )

(C) fageivvmenss (3

(D) FHasT (TFTEE)

‘qeftfes’ Hed UTEAT ShEE S
shell Sl ?

(A) HIETH-ATITIATATA G BITITEY
SR faae

(B) HamAa o= =

(C) HIUe HeEH=a fogemeda=n

(D) TTEhI=AT TTRATIATNET AT
HAEITESTE afyrsear=n v
I U WU H ?

(A) fopat forgamae
(B)

1 ehoU-d HIOH hyeard A8 1
AT === JAYd &l
TSI gdl A= shele
CERl

A Tohdl THTME AR 0T
1S IThd ATl TOET HI0N {IOH

T I JHI0

(&)

(D)
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69.

70.

71.

What is the main purpose of

conducting a Pilot study ?

(A) To generalise findings to a

larger population

(B) To test and refine the data

collection tools

(&)

To provide definitive conclusion

about research hypothesis

To data

statistical methods

(D) analyse using

Which type of research design is
primarily used to establish cause

and effect relationships ?
(A) Experimental

(B) Descriptive

(C) Historical

(D) Case study

Which method of data collection is
most suitable for exploration of

individual experiences in

Journalism ?

(A) Surveys

(B) Experiments

(C) In-depth interview

(D) Content Analysis

69.

70.

71.

APR - 19224/T11—D

‘gygRieR S’ B SR e
39 B0 ?

(A) WIS YRR qeaT= A=A
ERLRIEDIG]]

(B) %9 Heheld e g TO&or a9

(C) HINEF AYUHAT IULTCA
Totieres Rl quamRia

(D) Hifgdra TEARTSE Tgdrar amaY

Fed fagersm HrogEsii

‘SHReh ST TR ST JEierden!
FHIVEAT TG SRSl G sl
ST ?

(A) YrIfiER

(B) SUHHS

(C) Uferiaes

(D) A=A

A TFAHIIAA S AT

bt o n LA 3 n
S HYL enUelen(xdl JolcdHen] splPidal qe-

hoIGdt 8T ey ?
(A) Hel&

(B) wrEfiTeh

(C) HEe-qarred

(D) e -fergerom
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72. What is an essential ethical | 72. wegg SeneAE HarquT EIGED SHid-
consideration in media research ? =R FoE ?
(A) Choosing a convenient research (A) TP YR sTTEeE e
design
(B) WRYFiecdl =aadl=al HTfed =4l
(B) Ensuring the confidentiality of
O &0
participant data
_ o (C) ®ad WEIRTe T gfted guTa
(C) Selecting only statistically
signiﬁcant results STHUHT dEAT=E] TS
(D) Using complex statistical (D) ToRT= AR T SeHm
methods Al AR
73. 1In the field of media research, what | 73. Tez® GeiygAmed, ‘UM Sahiats’ =
does ‘Media Ecology’ study ? G E bk B el 0 D R e M 1
(A) The impact of media on (A) HEEHET THER0TE THEER B0
environmental issues QoA 37437
(B) The interaction between media (B) H&H A AT AT SAThe
technologies and human AT ThHHTER B0 ST iR
perception HAY
(C) The economic aspects of media (C) wreggi=a1 AvrE-fafadr  syrfor
production and distribution faaoom=r eTfele W’[ A
(D) The legal framework of (D) HEFHEE IR fHT o
governing media content FERII WYl 3
29 [PoToOo



74. In Digital Media, Responsive

75.

Design’ is essential for :

(A) Creating a static user interface

(B) Ensuring digital content is
optimized for viewing and
interaction across various

devices

(C) Limiting access to content based

on the user’s device

(D) Designing exclusively for

Desktop computer

‘Audience Engagement’ is essential

2

for’ :

(A) Reducing the interaction
between audience and media

content

(B) Measuring and enhancing how
actively the audience is with the

media content

()

Ignoring audience feedback and

preference

(D)

Focusing solely on passive

consumption of content

APR - 19224/T11—D

74, Tesiea memwamsd fguide fesmsT

75.

(Afafsrameial STFRfaae) Tavasd THd]

EELI I

(A) =% TR serhwen HidEE

(B) fafay fesied AremmER SRE—RED

AU IR C RIS IR I EIESIG

(C) AT 99 AT fesied

HIEATTHERN ATl 39 ’5\|UII~*’4I

e AT

(D) Thekd SRl HIUhIETG!

‘siifea=g Teie’ € JEeTishl FHeHe]

TS SHA ?

(A) TTesR STfUT HTEHT=AT STRTATHEN

HATRfFA FH FHLOATHS

TTEehT=T HISTHT=AT ST eToE =i

HiRaar IS AT o STRfavarEst

(B)

grEwT=Al  afugrm enfu

WETIhAIRS Goial Shvdrdra!

(&)

VAT o TAehd WhRIde

RS T8 SUATES

(D)
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76. What was the total claimed | 76. ‘STRUHSTR = SARSARITHR § 2021-22

circulation of publication in 2021-22, HEA WehTRTr=A fofeRomr= e HehT feheli
according to RNI ? B ?
(A) Around 29 crores (A) 29 HRIET=AT SeeqTH

(B) 39 SR V&SI

(B) Around 39 crores

C) 49 Hid=a GBI
(C) Around 49 crores ©

N

(D) 59 HI=AT SddUH

(D) Around 59 crores
Q. Nos. 77, 78, 79 : W o 77, 78, 79 :

Read the following passage and answer ':L,qucd SEEUNCIE G I o B B | e LSS
the questions given below it : famr .

[“Communication and persistence of

[“Fgfiehe ST Uftiew ot disgel :
T e wR fied 2 afgam’’ - e wEiu
ATE (2008)-H2B U9 : ' FRITHIH HR
Twaie T Ty A9-dEsd WH

poverty : The need for return to
Basics” by Pradip Thomas (2008) in
communication for development and

social change by Jon Servaes.]

Access to information is of course, SELRY
the basis for the right to information TRATAT HIgq = SATIhR =T Feodesrl
movement in India. A key issue is TR AUfad Hifed! U= B0 8 e,

the need for transparency, so that

T NG eRET TRST B Hald o= Haal
ordinary people can read for

AMMe. DS TAAMI ek HTesIeh

T qURiiel T g, Wehdie S

themselves the details of public

expenditures, and if there are
a ATTAAal Seseay gaiyd

anomalies, demand explanations

31 [P.T.O.



from the concerned authorities.
Admittedly right to information
legislations the world over are still
in their infancy. While governments
and in some cases, the civil society
are required to be transparent,
corporations are not. Not with-
standing such lacunae, access to
information is an important right for
it can become the basis for the
enjoyment of related rights and
securities : in education, shelter
access to food grain and employment
opportunities. Access to ‘survival’
resources for eg food and shelter are
of course critical to human survival.
For communities who have lived
subsistence lives as hunter-
gatherers access to forest’s resources
are necessary for survival. The lack
of access to such traditional, life
enhancing resources is one of the
rallying calls for popular
mobilizations in the context of the
movements against the building of
large dams in Thailand, China,
India, Malaysia and many other

parts of the world.

APR - 19224/T11—D

SAfeerrare W9 fo9m®E vhdid. Arfedl
AR STYRIE SR ShEe 372

N he. ¥
dledld=d Sled, T H Hd @Rl

fIeRTo TR ST TR GHTo
TR (TEEET) HeeAi T uRaEieha
fehell ShidNeHehST TUl STU& THd. 3T

[T ot

TSl Al STHe, T Aifedt fHe3uar=n

AR Hewa= 3Tl I Hor fyrefon,

-5 TR TR 9=l Sqesa

Afr 9 TH =A@ 9= oL@l

-9 Far-a@rREn Saarayaesh

o La

HETHA WS ARG s < SXand.
= A SO A Ml 0 9
TR e 3Tacied 3T (Hehareh TTehm)

TT=ATEET INAaaI<i=ar  ATerh1

SaETes 3Ll AN URURe ST

SHTOITETST STEveeh SEIEAT=AT T&T0mHTS!

feiell 31 e alchaeded S
. Ty, g, =iF, 9Rd S
ST STk QRMALH Higdl Eom=A
FepHifes S Tleerel! SHeTRIAH
e Fresis e

32



APR - 19224/I11—D

77. What is the primary basis for the | 77. yrardia Aifedt 3R T@a@=T MATHR
right to information movement in TR RO SR 2
India ? [aY ¢

(A) FEHRET TRELIEhR]
(A) Government transparency . . o
) (B) SierTaesh FETEAT= ITersH]
(B) Access to survival resources
(C) Public expenditure © @
(D) Civil society demands (D) T WU -G qRT0]

78. According to the paragraph, which | 78. =iie YN=R9R, Hifgdl 3fehR HRE=AT
entities are generally not required FId HIVA TH TRGIIH Y Iehd
to be transparent under right to T ?
information legislations ? . .

(A) Fhelh-TRThR]
(A) Hunter-gatherers
(B) H&&IR
(B) Governments
(D) Corporations (D) #1S S (a;”:iita\u)

79. In the context of popular | 79, T U= SYFMEGUUT e

mobilizations against the building of g vs &
HHQMEME STHARIR HATdled hRTel
large dams, what is identified as a
I eﬂg—;’[ ?
rallying call for communities ? = '
(A) Lack of access to education (A) ToreyorEei=n s1ma
(B) Lack of government (B) TNl UREY®adl AYE
transparency N . .
(C) SIEAETs HATYATl 374
(C) Lack of access to survival
resources (D) A GHS-GHATAT qiSeAT=A]
(D) Lack of civil society support HAYEF
33 [P.T.O.



80.

81.

Syndication in media production

primarily allows :

(A) Content to be restricted to a

single broadcast outlet

(B) The same content to be sold and

broadcast across different

station and network

(&)

Exclusive content creation for

online platform only

(D)

Broadcasting without any

commercial break

Which publication had the highest
circulation in the multi-edition

category as per the RNI report for

2021-22 ?

(A) The Times of India
(B) The Hindu

(C) Dainik Bhasker

(D) Hindustan Times

80.

81.
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82.

83.

Digital Rights Management (DRM)

primarily addresses :

(A) The enhancement of content

creativity without restriction

(B) The unrestricted sharing of
Digital Media

(C) The protection of digital content
from unauthorized reproduction

and distribution

(D) The elimination of all copyright

laws related to digital content

In media economics, the term

‘duopoly’ refers to :

(A) A market structure with single

media provide

(B) A media market dominated by

two large firms

(C) The absence of competition in

the media industry

(D) A collaborative agreement

between all media companies
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84. When a product or brand is subtly

85.

embedded into other forms of media

like films and television shows, it is

called :

(A) Overt Advertising
(B) Covert Advertising
(C) Guerrilla Advertising
(D) Display Advertising

In Advertising, the term ‘reach’

refers to :

(A) The total revenue generated by

an advertising campaign

(B) The frequency with which an

advertisement is shown

(C) The number of people in the
target audience exposed to the

advertisement

(D) The physical distance an
advertisement covers in a

geographic area
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86. Which of the following best describes | 86. Eﬁaﬁaﬁ F1oTedT gatarg Cafadt
‘Guerrilla Marketing ? TR AT 999 3Esd 2
(A) A high-budget, conventional (A) HE s T SRR gt
marketing strategy & A
(B) An unconventional, creative . . R
) ) (B) &Hl TEld Sd S gfasl
low cost marketing tactic _ . . L.
. . HEATATHISH HUNTNh F -0
designed to get maximum '
GE|
exposure
(C) A marketing strategy focused (C) Haz fefSeq ArEaHay i SIW
solely on digital platforms ferqoE =
(D) A long-term marketing strategy (D) 3TCUEHd Hed 7 SUIR, 0T Sreehleii
without immediate results gfors Yo faaureE O
87. How does the theory of Dhvani | g7 wrefim dicdemem, st fagia, o
contribute to the understanding of N N - N
3TF‘H<><4°K|| HHS[A S h[UcA] el
artistic expressions in Indian
aesthetics ? T S 2
(A) Inner content or implicit (A) T > e fAfed el efon
meaning is regarded to be the 370 T AT B Hiad= AT A
soul of poetry (B) heredl STUeTarRimed, va-Seehil
(B) By emphasizing the visual e
aspects of artistic expression )
(C) HieAr=al iRl IR qrauar
(C) By exploring the emotional
: heldl T
resonance among audiences
. . . D ']r\ ~ ) oo
(D) By promoting historical content D) HeHed Yewrfed weui e
in art SICHTe:
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88.

89.

‘Cultural hegemony’ is associated
with the work of which scholar who
refers to domination over the realm
of culture and ideas by the ruling
class ?

(A) Karl Marx

(B) Antonio Gramsci

(C) Jaques Derrida

(D) Immanuel Kant

Statement (I) : National Film
Archives of India (NFAI) and Films
Division are now merged with

National Film Development

Corporation (NFDC).

Statement (II) : Directorate of Film
Festivals (DFF) and Children’s Film
Society of India (CFSI) are now
merged with National Film

Development Corporation (NFDC).

(A) Statement (I) is true and (II) is

false

(B) Statement (I) is false and (II)

is true

(C) Both statements (I) & (II) are

true
(D) Both statements (I) & (II) are

false
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90.

91.

‘Hot Media’ used by McLuhan refers
to :
(A) High

intensity, Low-

participation media forms
(B) Low intensity, Low-
participation media forms
(C) High intensity, High participation
media forms
(D) Low intensity, High participation
media forms
Which Marathi film explores the
theme of caste discrimination and
untouchability and was India’s
official entry for the best foreign
language film at the 88th Academy
awards ?
(A) Court
(B) Sairat
(C) The Disciple

(D) Fandry
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92.

93.

94.

A netflix documentary film ‘Tinder
Swindler directed by Felicity Morris

is about :
(A) Victims of Rape
(B) Documentary on Tinder

(C) Modern Love

(D) Crime documentary on women

victims of dating app
Select the incorrect pair :

(A) Bhabhiji Ghar par ha — Sony

SAB

(B) Anupama — Star Plus

(C) Nima Denzongpa — Zee TV

(D) Tarak Mehta Ka Ulta Chasma

— Sony SAB

‘Mohe Rang do Laal’ a popular dance
number from the Hindi feature film
Bajirao Mastani was choreographed
by :

(A) Ganesh Acharya
(B) Remo D’Souza
(C) Birju Maharaj

(D) Prabhu Deva

92.

93.

94.
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95.

96.

‘Alam Ara’, the first talkie film in

India was based on :

(A) Story of King Harishchandra

from Hindu Mythology

(B)

King of Kamarpur and his two

rival queens Navbahar and

Dilbahar
(C) Story of ‘Kichaka’

(D) Story between rivalry of Alam

& Ara

A term for Japanese inspired

animated cartoons is called :

(A) Manga

(B) Hanguk aeni

(C) Shiawase

(D) Anime
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97.

98.

Which of the following indicates the
correct chronology of social media
applications ?

(A) Twitter, LinkedIn, WhatsApp,

Snapchat

(B) Twitter, WhatsApp, LinkedIn,

Snapchat

(C) WhatsApp, Twitter, LinkedlIn,

Snapchat

(D) LinkedIn, Twitter, WhatsApp,

Snapchat

Which of the following options,
correctly represents the FM radio
frequency band permitted to all FM

radio broadcasters in India ?
(A) 80-108 MHz
(B) 88-108 MHz
(C) 78-100 MHz

(D) 80-100 MHz
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99.

100.

Oculus V.R., company that developed
the oculus brand of virtual reality

headset is owned by :

(A) Apple Inc

(B) Sony

(C) Meta

(D) Microsoft

Which feature characterizes a

blockchain’s immutability ?

(A) Ability to edit recorded

transactions

(B) Permanent and unchangeable

data

(C) Regular data back-up

(D) Decentralized governance
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