AUG — 19311/111

Journalism & Mass Communication
Paper III

FAUATTRT ST SHAEATIA
gyutrant 111

Time Allowed : 2% Hours] [Max. Marks : 200

Instructions : This paper consists of four sections I, II, III and IV. Questions

L3 A2 B LI

in all these sections are to be answered according to the instructions
given in the concerned sections.

I YEAUGIERd THU AR (4) 9 I, 11, 111 37for IV 37ed. Yodesh WHTd
N A=A A ga feoiean ofed.
SECTION-I (¥T1-1)

Instructions : In this section you have to answer in 500 words, one of the

L3 A2 B LI

1. (@)

)

questions from Q. 1(a) and 1(b), and one of the questions from

Q. 2(a) and 2(b). Each question carries 20 marks.

I IRTAA T 1(a) T 1(b) AUk TehT, T T U. 2(a) T 2(b) AUh! TeAT

:::%l—f SW YR 500 V< foagere oR. s geen 20 (f9) T
“Most of the audience measurement exercises like TRP, IRS etc. fail
to reflect the real popularity of media content in India and they have
been reduced mostly to currency of transaction between media owners
and advertisers.” Explain the statement.
‘AR, AM.STRTH. T UREA HIH UTHHTIATA] Faedl RaArdiel
WA ARAET SR AR Iad e STIa 3. e a1 o]
WA Hiceh S0 SfeaeR A=A SeeR™ %hae Th = o Uleed]
Jed.” € faum T &

OR /feRan

Which of the six normative functionalist theories of press according
to you better explain the contemporary media normative system in
India ? Why ?
JATATES! ST Hel FamHreTs wriaR fagraiden! i fagm TRardra
TUFeiE o e Afye arg YRR TR & Iehdl 2 bl 2
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While the circulation and readership of newspapers are going down
in many developed countries, in India they are increasing. Analyse
this trend. Which types of newspaper are getting more benefit of this
trend ?

"SI fershfea QRmHEd SRIae= foraeon ST siTeieh T2 STHAMI et w1l

d ded 3Med.” XU SENTHEL= A1 Yegre foaeetoor i, WRdrdiel e
JHRA GRUAM el AfE A T AT 2

OR /fehan

Control of remote of TV at home reflects relational dynamics in the
family. Study of how TV remote gets controlled in family can be also
useful for television programmers. Against the backdrop of these two
statements prepare a brief research design to study the process of control
of TV remote in a typical Indian family. Make and clearly mention
assumptions wherever necessary.

(esramite Reear e fHesfauardrd! o Jaeaed Sdl AaHeEr=
%@T@iﬁ gfafed Teraen fHeed. heamed RHeeR S0 i &y s fHesfad
I 31T SRR hidishH ° S & Tehdl. A1 SF T
IEYHIeR FERY YRAE FHeamed = e fsmn fHesfauar
gfhal TN IeTed A ATeTeld MY HI0AES Higw e ANES]
TIR . ST A Ay < foroft Jfedesn faswma sufor ot wqsegn

TR w4
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SECTION-II (¥ T-1I)

Instructions : In this section there are 3 (three) questions (Q. 3 to Q. 5)
each to be answered in about 300 words. Each question carries

15 marks.

o T AT 3 WA (3. 3 T U 5) W foReE sRd. we yeAEl SW
300 Vi fofel. Ui WeAen 15 O SR

3. “Most of the reality shows on entertainment channels in India are based on

formats from the west and have no relation with Indian reality.” Criticize
the statement with examples.

“ AT SHLAU[RT S Alfe=raicl sigdeh ATt hrishn e shrishHioR e
AT U AT SRareit e gad oy F9ar.” a1 faumret dieeio fafean
AT,
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“Contemporary social movements in India have become mostly media
spectacles or events.” Discuss the statement.

‘IO THERICA TSI Hcddedl A HIsAH WARY a1 HIsAHehal Sl el
sea.” =1 foummEn ==f .

16
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“Growing influence of corporate lobbyists and PR professionals on journalism
is a serious systemic threat not only to journalism but also to people’s right
to know.” Explain the statement.

~

“ewifae fedgdy Ehd S0l SHEYe SAEHIGhAl TAhIde’id dedl JoE
B e TARIRAGSE Teg X clhiedl HIfgd] THFRIEIGR] Teh TowAlcHE  Hleh]
R faum w= %
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SECTION-III (¥ T-1ID)

Instructions : In this section you have to answer all the 9 questions (Q. 6 to
Q. 14) each in about 50 words. Each question carries 10 marks.

o I i W 9 Yl (3. 6 U 14) SW ferereAr oed. g
T W HERUYY 50 VS foel. Yo WAl 10 T SR
6. Explain the concept of syndication in news media.

a0 memmHa ffehyd & e e &

22
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Explain the broad characteristics of Group Communication.

T G Y@ Gt e &

23 [P.T.O.
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8. How does market research help advertising ?

ARUS TRNEAET SOt a3 Bl 2

24
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What are the basic requirements for an assumption to become a
hypothesis ?

@l Tfeded AYTH TS I o6l AE9dh THAd 2

25 [P.T.O.
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10. What is meant by SEC system in the context of market research and
advertising ?

IS gened enfor Sifetd &smem eyl SEC I WUS ki ?

26
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11. Briefly describe the typical characteristics of genre of ‘soap opera’ on
television.

RfesEmiedia |d i a1 < oREfes a1 EEeEl e aftre fomn

27 [P.T.O.
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12.  What are the privileges granted to journalists by Indian Constitution ?

YA S TSRl hivrd fasionfyer fao oea ?

28
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13. What is the importance of ‘voicecasts’ in a radio news bulletin ?

A= SIAHTST RIgHhEd ' FA HgS 3R ?

29 [P.T.O.
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14. What is corporate communication ? What is its role in the growing
economy ?

FHARS HHFHIE TS HE 7 A decll AATTEISt w1 §a9 3 ?

30
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SECTION-IV (Y91 1-1IV)

Instructions : The passage is to be read by only those candidates who are
answering the entire paper in English language. Read it carefully
and answer the five questions (Q. 15 to Q. 19) following it, each
in about 30 words. Each question carries 5 marks.

Another trend accentuated by heightened competition is increased
commercialism. It is not surprising that as media companies have become
larger and more diverse, they have sought more opportunities to finance their
expanded operations. And faced with shrinking audience and migrating
advertising money (to other entrainment sources), mainline media have
increasingly sold more advertising space using less quality control.

Deregulation of electronic media, which removed meaningful accountability,
certainly has contributed to this trend. It has made it much easier for station
owners and network companies to view their businesses as serving advertisers
instead of audiences—although the two goals have never been mutually
exclusive. The new mindset is that if you consolidate operations—by owning
two national networks, two local TV stations, or a bundle of radio stations—
you not only save costs but can provide advertisers with a more targeted
comprehensive solution to their needs. Large multifaceted business operations
almost always create a strong corporate culture in which finding ways to
enhance their products for customers is paramount objective. In a deregulatory
environment, the captains of that corporate culture are given more latitude
to regard advertisers as their primary customers. As a result, the signs are
everywhere that commercial broadcasting is a changed business; with more
emphasis on finding ways to better serve advertisers than audiences.

e ;S gdenedt gd IwRafent wdt 9 fafguR sted, @ieEd! Erella uiss ST
qfi=ee hleesiigeleh dral o Fat @rerel feeiedn = (9. 15 9 9. 19) Je= 30
Yh! HERUYY 30 V=@ foRl. &R TRAn 5 U 3R,

el WHYe §@ Bd dadal Tk A9 AR RSl HISH ded  SATIRIh.
T a1 Higd A dfgeaqul g Ao el faaReREEe! T SYRvEr=
JaTeA1 |l 1 INYA STRd. Hedl Argeh o Ao fed Sifetd 3ca= (SR hIHI[R =
gAiRe WUR ) AHS &I JARMA HEAH Seddql AfYe S < Ted. |

U M SSlicHeh 01 AT /AT BId 9 3T,
31 [P.T.O.
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oo HeHae FEma St shudm sTieam & AUl IWeTacs! ol 3
T ofifor gRoTea®y 81 91 Yergel 8 B Aol AHeS HEHH Hiclsh-<lcish el
IR S U@ TIEdUas UYL SeehMIgd el alldl. B T Sl
3T Ureeh & TH 3l FEfte WeR = Tegdl. SR gH=Ihe oF T drdesiaiid
e 3T, F Tnfe of efyreh anfe=n T9dia o1 9r-ur= Aeq s T9da
W T T g=a W Ada REE Ffetagri sTwts dedia oml s Aash
anfor =arTelt Yo IO A STRN HWISAH HieThiel HRUN TN 3TY. ST &
A ST h-1 eHd 3TN EEIeh hriEhdl FH0 A SaHed TTeehil
TUIEIS! e SceH fashfad Sivaren Hared Wiem foerel o1dd. fames su fafaa
ST FTATERON AT SeqaeRIATd 9l Faiideh Hexard UTeeh HEUardt
AT THd. RIHAE OIS Solari-eh HILAH= i SATTHIIeh 10 seaiedrdl foa=
qas foqa oea. offur A Joar TiUraiHed STfeddaar -l arae - e - siicard &l
sty wa= fodl S SR,

Based on the contents of the passage above answer the following questions in

30 words each.

IO IR=erdiel ST9MER. ST Sielidl J9art S |IERud: 30 veeid forarn

Why is quality control in media on the decline ?

Hreaqeiel TSlicHer 501 S 1 Bd e 3T ?

32
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16. What are the implications of deregulation of the media ?

e EE oA S IR Sl eTed 2

17. How does cross-media ownership help consolidate media business ?
SEHIEAHI HIcTeh! THeoled HIETH-SEM Sesshe QIUATd el Hed Bd 7

33 [P.T.O.
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18. Why does the author say that the media is more interested in serving the
advertisers than the audiences ?

AT JeTehilasi STTeaar-l Hal R s @ 3T o™ T &l e
e ?

19. Is the passage applicable to Indian media scenario ? How ?
B Ui=ee YRAE HIEgH TRl of] B 1 ? e ?

34
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ROUGH WORK
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ROUGH WORK
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ROUGH WORK
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ROUGH WORK
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