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Journalism & Mass Communication
Paper III

o`Ÿki=fo|k vkf.k tulaKkiu
iz'uif=dk III

Time Allowed : 2½ Hours] [Max. Marks : 200

Instructions : This paper consists of four sections I, II, III and IV. Questions

in all these sections are to be answered according to the instructions

given in the concerned sections.

lwpuk % ;k izðuif=dsr ,dw.k pkj (4) Hkkx I, II, III vkf.k IV vkgsr- izR;sd Hkkxkr
R;k HkkxkP;k Lora= lwpuk fnysY;k vkgsr-

SECTION-I (Hkkx&I)
Instructions : In this section you have to answer in 500 words, one of the

questions from Q. 1(a) and 1(b), and one of the questions from
Q. 2(a) and 2(b). Each question carries 20 marks.

lwpuk % ;k Hkkxkrhy iz- 1(a) o 1(b) ;kiSdh ,dk] rlsp iz- 2(a) o 2(b) ;kiSdh ,dk
iz'ukps mŸkj izR;sdh 500 'kCnkar fygk;ps vkgs- izR;sd iz'ukyk 20 (ohl) xq.k
vkgsr-

1. (a) “Most of the audience measurement exercises like TRP, IRS etc. fail
to reflect the real popularity of media content in India and they have
been reduced mostly to currency of transaction between media owners
and advertisers.” Explain the statement.
flVh-vkj-ih-] vk;-vkj-,l- ;k lkj[;k ek/;e xzkgdekiukP;k O;oLFkk Hkkjrkrhy
ek/;ekae/khy vk'k;kph [kjh yksdfiz;rk tks[k.;kr vi;'kh Bjrkr- R;keq̌ s ;k O;oLFkk
ek/;e ekyd vkf.k tkfgjkrnkj ;kaP;krhy O;ogkjkaps dsoˇ ,d pyu cuwu jkfgY;k
vkgsr-fi gs fo/kku Li"V djk-

OR/fdaok
(b) Which of the six normative functionalist theories of press according

to you better explain the contemporary media normative system in
India ? Why ?
o`Ÿki=kalkBh vlysY;k lgk fu;eukRed dk;Zoknh flºkUrkaiSdh dks.krk flºkUr Hkkjrkrhy
ledkyhu fu;eu O;oLFkk vf/kd ;ksX; izdkjs Li"V d: 'kdrks \ dk \
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2. (a) While the circulation and readership of newspapers are going down
in many developed countries, in India they are increasing. Analyse
this trend. Which types of newspaper are getting more benefit of this
trend ?

fltxHkjkrhy fodflr ns'kkae/;s o`Ÿki=kaps forj.k vkf.k okpd ?kVr vlrkuk Hkkjrkr ek=
rs ok<r vkgsr-fi o`Ÿki= m|ksxklaca/khP;k ;k izokgkps fo'ys"k.k djk- Hkkjrkrhy dks.kR;k
izdkjP;k o`Ÿki=kauk R;kpk vf/kd ykHk gksr vkgs \

OR/fdaok

(b) Control of remote of TV at home reflects relational dynamics in the
family. Study of how TV remote gets controlled in family can be also
useful for television programmers. Against the backdrop of these two
statements prepare a brief research design to study the process of control
of TV remote in a typical Indian family. Make and clearly mention
assumptions wherever necessary.

nwjfp=ok.khP;k fjeksVoj fu;a=.k feˇfo.;klkBh gks.kkÚ;k iz;Rukae/;s ?kjxqrh ukrslaca/kkaP;k
oSf'k"VÓkaps izfrfcac igk;yk feˇrs- dqVqacke/;s fjeksVoj dks.k vkf.k dls fu;a=.k feˇfors
;kpk vH;kl VhOghojhy dk;Zÿe fuekZR;kalkBhgh mi;qDr B: 'kdrks- ;k nksu fo/kkukaP;k
ik'oZHkwehoj loZlk/kkj.k Hkkjrh; dqVqacke/;s VhOghP;k fjeksVoj fu;a=.k feˇfo.;kph
izfÿ;k d'kh myxMr tkrs ;kckcr la'kks/ku dj.;klkBh laf{kIr la'kks/ku vkjk[kMk
r;kj djk- vko';d HkklY;kl ;ksX; R;k fBdk.kh x`fgrds fLodkjk vkf.k rh Li"Vi.ks
uewn djk-
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SECTION-II (Hkkx&II)

Instructions : In this section there are 3 (three) questions (Q. 3 to Q. 5)
each to be answered in about 300 words. Each question carries
15 marks.

lwpuk % ;k Hkkxkr 3 iz'ukaph (iz- 3 rs iz- 5) mŸkjs fygk;ph vkgsr- loZ iz'ukaph mŸkjs
300 'kCnkar fygk- izR;sd iz'ukyk 15 xq.k vkgsr-

3. “Most of the reality shows on entertainment channels in India are based on
formats from the west and have no relation with Indian reality.” Criticize
the statement with examples.

flHkkjrkrhy dje.kwdiz/kku okfgU;kaojhy cgqrsd fj;WfyVh dk;Zÿe ikfçekR; dk;Zÿekaoj vk/kkfjr
vlrkr vkf.k Hkkjrkrhy okLrok'kh R;kapk lqrjke laca/k ulrks-fi ;k fo/kkukph lksnkgj.k fpfdRlk
djk-
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4. “Contemporary social movements in India have become mostly media

spectacles or events.” Discuss the statement.

flns'kkrhy ledkyhu lkekftd pˇoˇh eq[;Ros ek/;e lekjaHk ok ek/;edsaÊh ?kVuk >kY;k
vkgsr-fi ;k fo/kkukph ppkZ djk-
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5. “Growing influence of corporate lobbyists and PR professionals on journalism

is a serious systemic threat not only to journalism but also to people’s right

to know.” Explain the statement.

flO;kolkf;d fgrlaca/k iqjLdrsZ vkf.k tulaidZ O;kolkf;dkapk i=dkfjrsojhy ok<rk izHkko
gk dsoˇ i=dkfjrslkBhp uOgs rj yksdkaP;k ekfgrh gDdklkBhgh ,d O;oLFkkRed /kksdk
vkgs-fi fo/kku Li"V djk-



20

AUG - 19311/III



21 [P.T.O.

AUG - 19311/III



22

AUG - 19311/III

SECTION-III (Hkkx&III)
Instructions : In this section you have to answer all the 9 questions (Q. 6 to

Q. 14) each in about 50 words. Each question carries 10 marks.

lwpuk % ;k Hkkxkrhy loZ 9 iz'ukaph (iz- 6 rs iz- 14) mŸkjs fygko;kph vkgsr- izR;sd
iz'ukps mŸkj lk/kkj.ki.ks 50 'kCnkar fygk- izR;sd iz'ukyk 10 xq.k vkgsr-

6. Explain the concept of syndication in news media.

o`Ÿk ek/;ekae/khy flafMds'ku gh ladYiuk Li"V djk-
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7. Explain the broad characteristics of Group Communication.

xV laKkiukph izeq[k oSf'k"VÓs Li"V djk-
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8. How does market research help advertising ?

cktkjisB la'kks/kukpk tkfgjkrhlkBh dlk mi;ksx gksrks \
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9. What are the basic requirements for an assumption to become a

hypothesis ?

,[kkns x`fgrd vH;qixe cu.;klkBh dks.kR;k ckch vko';d vlrkr \
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10. What is meant by SEC system in the context of market research and

advertising ?

cktkjisB la'kks/ku vkf.k tkfgjkr {ks=kP;k lanHkkZr SEC O;oLFkk Eg.kts dk; \
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11. Briefly describe the typical characteristics of genre of ‘soap opera’ on

television.

nwjfp=ok.khojhy lksi vkWisjk ok nSfud /kkjkokfgd ;k jpukca/kkph izeq[k oSf'k"VÓs fygk-
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12. What are the privileges granted to journalists by Indian Constitution ?

Hkkjrh; ?kVusus i=dkjkauk dks.krs fo'ks"kkf/kdkj fnys vkgsr \
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13. What is the importance of ‘voicecasts’ in a radio news bulletin ?

uHkksok.khP;k ckrehi=kr ^OgkWbldkLV~l*ps dk; egRo vkgs \
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14. What is corporate communication ? What is its role in the growing

economy ?

dkWiksZjsV dE;qfuds'ku Eg.kts dk; \ R;kpk ok<R;k vFkZO;oLFks'kh dk; laca/k vkgs \
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SECTION-IV (Hkkx&IV)

Instructions : The passage is to be read by only those candidates who are

answering the entire paper in English language. Read it carefully

and answer the five questions (Q. 15 to Q. 19) following it, each

in about 30 words. Each question carries 5 marks.

Another trend accentuated by heightened competition is increased

commercialism. It is not surprising that as media companies have become

larger and more diverse, they have sought more opportunities to finance their

expanded operations. And faced with shrinking audience and migrating

advertising money (to other entrainment sources), mainline media have

increasingly sold more advertising space using less quality control.

Deregulation of electronic media, which removed meaningful accountability,

certainly has contributed to this trend. It has made it much easier for station

owners and network companies to view their businesses as serving advertisers

instead of audiences—although the two goals have never been mutually

exclusive. The new mindset is that if you consolidate operations—by owning

two national networks, two local TV stations, or a bundle of radio stations—

you not only save costs but can provide advertisers with a more targeted

comprehensive solution to their needs. Large multifaceted business operations

almost always create a strong corporate culture in which finding ways to

enhance their products for customers is paramount objective. In a deregulatory

environment, the captains of that corporate culture are given more latitude

to regard advertisers as their primary customers. As a result, the signs are

everywhere that commercial broadcasting is a changed business; with more

emphasis on finding ways to better serve advertisers than audiences.

lwpuk % ts ijh{kkFkhZ loZ mŸkjif=dk ejkBh Hkk"ksrwu fyfg.kkj vkgsr] R;kaP;klkBh [kkyhy ifjPNsn vkgs-
ifjPNsn dkˇthiwoZd okpk o uarj R;k[kkyh fnysY;k ikp (iz- 15 rs iz- 19) iz'ukaph mŸkjs
izR;sdh lk/kkj.ki.ks 30 'kCnkar fygk- izR;sd iz'ukyk 5 xq.k vkgsr-

Okk<R;k Li/ksZeqˇs n`< gksr pkyysyk ,d uok izokg Eg.kts ek/;ekaps ok<rs O;kikjhdj.k-
ek/;e daiU;k eksBÓk vkf.k oSfo/;iw.kZ gksr pkyY;kus ok<R;k foLrkjdk;kZlkBh iSlk mHkkj.;kP;k
uouO;k la/kh R;k 'kks/kr vkgsr- ?kVrk xzkgd oxZ vkf.k fulVrs tkfgjkr mRiUu (brj dje.kqdhP;k
lk/kukadMs tk.kkjs !) ;kaeq š eq[; izokgkrhy ek/;es tkfgjkrhauk vf/kd tkxk nsr vkgsr- ek=
R;kojhy R;kaps ntkZRed fu;a=.k ek= deh gksr pkyys vkgs-
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bysDV™kWfud ek/;ekaojhy fu;eu deh dj.;kr vkY;kus R;kaps vFkZiw.kZ mŸkjnkf;Rogh deh gksr
xsys vkf.k ifj.kkeLo:i gk uok izokggh n`< gksr xsyk- ;keq š ek/;e ekyd&pkyd R;kaP;k
O;olk;kdMs xzkgdkfHkeq[krs,soth tkfgjkriwjd n`f"Vdksukrwu c?kk;yk ykxys- [kjs rj tkfgjkr
vkf.k xzkgd gh nksu mfÌ"VÓs d/khp ijLij fHkUu uOgrh- tj rqeP;kdMs nksu jk"V™h; ikrˇhojhy
okfgU;k vlrhy] nksu LFkkfud ok izknsf'kd okfgU;k vlrhy vkf.k pkj&ikp jsfMvks dsaÊs vlrhy
rj fufeZrh [kpkZr cpr rj gksrsp f'kok; tkfgjkrnkjkauk vkd"kZd okVrhy v'kh vf/kd O;kid
vkf.k pkaxyh iSdstsl nsrk ;srkr v'kh ek/;e ekydkaph /kkj.kk >kyh vkgs- osxosxˇÓk {ks=kr
dk;Zjr vl.kkÚ;k daiU;k usgehp v'kh O;kolkf;d dk;ZlaLœrh fuekZ.k djrkr T;ke/;s xzkgdkauk
ns.;klkBh vf/kd mRiknus fodflr dj.;kyk loksZPp izk/kkU; fnysys vlrs- fu;ked ca/kus f'kfFky
vlysY;k okrkoj.kkr ek/;edR;k±uk tkfgjkrnkjkaukp vkiys lokZf/kd egŸokps xzkgd eku.;kph
eqHkk vlrs- Eg.kwup O;kolkf;d bysDV™kWfud ek/;ekaph lkjh O;kolkf;d xf.krs cnyY;kph fpUgs
loZ= fnlr vkgsr- vkf.k ;k uO;k xf.krkae/;s tkfgjkrnkjkauk okpd&izs{kd&JksR;kais{kk
vf/kd izk/kkU; fnys tkr vkgs-

Based on the contents of the passage above answer the following questions in

30 words each.

ojhy ifjPNsnkrhy vk'k;koj vk/kkfjr [kkyhy iz'ukaph mŸkjs lk/kkj.kr% 30 'kCnkar fygk-

15. Why is quality control in media on the decline ?

ek/;ekae/khy ntkZRed fu;a=.k deh dk gksr pkyys vkgs \
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16. What are the implications of deregulation of the media ?

ek/;es fu;a=.keqDr dj.;kps dk; ifj.kke >kys vkgsr \

17. How does cross-media ownership help consolidate media business ?

cgqek/;ekaph ekydh feˇkY;kus ek/;e&m|ksx cˇdV gks.;kl d'kh enr gksrs \
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18. Why does the author say that the media is more interested in serving the
advertisers than the audiences ?
ek/;ekauk izs{kdka,soth tkfgjkrnkjkauk lsok iqjo.;kr vf/kd jl vkgs vls ys[kdkus dk EgVys
vkgs \

19. Is the passage applicable to Indian media scenario ? How ?
gk ifjPNsn Hkkjrh; ek/;e O;olk;kyk ykxw gksrks dk \ dlk \



35 [P.T.O.

AUG - 19311/III

ROUGH WORK
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